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Columbia Brazil 96(+1) Indonesia
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% o
Argentina New Zealand
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MNorway
Canada 20
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3 0% O Russia
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us Spain ftaly China SKorea o oo,
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+204% UAE _
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ZE0|
South Afrca Australia
5.1% +2.6%
Argentina New Zealand
+24.9% +2.7%

Source: Nominal Value Growth, FY18vs. YA, Nielsen Retail Measurement - Growth Reporer
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Y 5.2%
ARE +20.6%

SOUTH KOREA
SALES 17.5%

7
& / GROWTH +14.0%

Hnli‘liss% Bojt o.6%

MEE +116%
HHE +165%
w
h L
CP 5, mu1a3%
‘ & BBE +303%
e 3
T 2.2%
NRE 1226%
FHOHH 2.7% ‘f
HEE +179% | v V4
Source: eMarketer | Worldwide Retad e-commerce Sales by Region | 2018 - All caleganes 13
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Online FMCG Sales Rank || Online FMCG Sales Rank CHOREN
THE RANK
Country 2017

nre
e H
nA ro
>

1. India 19 1
2. Indonesia 2 19
3. Belgium 18 ‘ 24 ‘ a
— e
5. Denmark 20 16
6. Taiwan 16 20 a
7. New Zealand 17 21 @
8. Portugal 2% 30 @
Source: 2018 Nielsen future cpporfunities in FMCG e-commerce thought leadership 14
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SMALL IS THE NEW BIG

Global Share of Trade

HHAMLZ L2HHETL ZMIS LEHE

@ Spediaty Food
21 TRIPS

Source: Small s The New Big January 2018

| Petol Station
35TRIPS

0/ =g g1/
Globally: +3% | & A w
_ 51% 23 . 2%
A 28% \ _ | -
o -
A36% 19% -
s50132/7 e
3% 2%
A136% @ %
+%: Growth- Latest 12M VS, YAGO 519% 47%
Large MT (= Small MT | Traditional Trade = Hard Discounters
19
= =} - o (= _ —
ot 0 Yt 0j %S X7 Yol M 6] £
Hypemarkets Large Supermarkels
w | 48 =] | s3mees
| Cafes/Coffee Shops O Iﬁ | Discounters
D 5.4 TRIPS §.5 TRIPS
E TradioalTade D @ I?’?ﬁ.‘fﬁ'ﬁmm
Q ies grdﬂ. onvenience
) Bdﬁ“p 563] UH%P F E__I;I E.ST-"..PS
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ofc] Y S S2ota, 2¥ S, 25 Filiots WEHO| Z3

OfA|OF 3
Yﬁ] A2 46%
(+10% pts)

B Small Shopping Trips M Large Shopping Trips

43%@ 46%@
51% 549,

1]

30

Nietsen Shopper Trends: And on your tatest irip, which of the following best dascribes the type of shopping trip  was 7

2

2H|X= M 22 0f73o] oot L[ =7F 2N Ee

ojo

ME2 IjZo Mo £ ZH (2014 VS. 2018)

2014Y g3 88 u=d 2= U oEe
14% 6% 10% 17% z

13% v v v v > -
23% 40% 16% 44% % %

£712|0t daja gledlo}  £3zjo|u ﬂ'ﬂ'

216 13% 6% 10% 1% 0
1 90/0 v v ¥ v 33 /0

43% 14% 19% 22%

Nigisen Shopper Trends: In the last 6 months, have you shopped at a new or different supesmiarked/ hypermarket in your cityown edher a newlfdifierent store that is par of a chain thal you already use, or a different
chain?

2
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2010Y 2014Y
N \
zs'% 27%

16%

HE FOiE
(2018'4 2010\ B[ 1)
A42%

A% M%) ALE% #21% pts)

A 36% (+19% pts)
Nigisen Shopper Trends: Which of the following best deseribes how you feel about ¥g brands and buying different grocery items?( | love trying new fhings - 'm alway's on the lookout for new brands and new
products) HongKong, Greece, Saud, Ecuador 3

.

ol-

S 7170 2izts e Ho|x|g,
Hes] x|sts Ze ofLich

Toist= HEQ 714 S

05t HE2
g WE 60%
2 A=x]?
2010 2014 2018
v

=== [ —— Y
= = =
A 73% A 9% A 90% A 1% v61%

24

Mielsen Shopper Trends: Which of the following best deseribes hiow wedl you know the prices of 1he geocery items you buy regutarly? (know the prices of all the flems | buy reguiarty + know the process of most of the
items | buy reguiarly & notice a price change) Hong Kong, Turkey, Egypt, Argentina
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- 813 - A%E A%+ HEyAY C155%
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Source niefsen giobal quarter by number 2019 %
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PRODUCT PURCHASED IN LAST 30 DAYS

27t n EtZFL|OF E e}

s
X% X% deMgE
Age HEMLSE AHALE[ YR F MER
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CSD & Confecti aeya ed [0
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Source: EMI 2 * and Nielsen Survey 2018
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Source: Niglsen Retail Measurement Defined FMCG Basket (73 categories), Total KENYA (excluding Nakumatt), 52 weeks 2017, 2018
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2% HBE Top 22 . 'fd i - >
. WEME 1.8% . HERE| M E a,s%
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Source: niefsen global quarter by number 2019
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7NE N EYHE 7HH 2z N7 SAE HE Y= e na|
-13% VS YA GROWING: +18.1% VS YA

A8/ 3 2(PLANT-BASED CREAM) +25%

Al 24U UM (PLANT-BASED NUTRITION
& DIET)

A2 87 E(PLANT-BASED YOGURT) +31%

SFE(ToFU) -13%
Hat@etolA gy

O
@7 Jefsat -3%

+15%

: A2 ] KHPLANT-BASED PIZZA) +21%
Ol *=E(VEGGIE NOODLES) +115%
k CH X X| X (ALTERNATIVE CHEESE) +5%
2 117|(MEAT ALTERNATIVES) +30%

Saurce: Nielsen Product Insider, powered by Label Insight, Latest 52 weeks ended 4/07/2018

Innovative Plant Based: Plant Based Products (Creamers, Diet and Nutrition, Marshmallows, Cils/Butters, Pizza, Sour Cream, Yogurt), Vegetable Noodles, Chickpeas, Non-Dairy Milk, Altemative
Cheese, Meat Alternatives, Meat Substi Vegetari

Images: Thrive.com, HEB.com
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THE PERSONAL CARE NATURALS MARKET COMPOSITION
CONTRIBUTION OF CATEGORIES TO NATURALS

6%

e [—

(vgeasn) s280¥81

HAIROIL  TOILET SOAP FACE CARE  TOOTHPASTE SHAMPOO  HAND & BODY PERSONAL CARE
(5.0%) (-1.3%)  (12.9%) (20.1%) (13.2%) (17.5%) (6.6%)

VALUES IN () INDICATE VALUE GROWTH OF THE CATEGORY NATURALS VS YA
1

Source : Nielsen India retail index

Jd’.}jw "I

871X 93 7 A 20| HZAOE g% 4
9715 Hlo[H| £ 5 a1% 4%

Ellas Ellas

‘@3:‘} "3

Ella's Kitchen 57| & H|O|H| £ E7}

@ J|EHIE, HREHE AN S8

— A2 3E M Bt dYME E0F
S0 1.2 2EX+E (baked/kettle cooked
cmps).J BT, %HF H|Z 2t 3t A O] 4% 2 STME
7?"%0"5 = CHH] 9% (volume LEHE
sales) 4yg2 Y
UAE RMS Data on MAT ending AS'18 UAE RMS Data on MAT ending AS'18
Price Item Index 303% vs. Category with Vol. Share of 0.1% on MAT Price Item Indexed 106 % vs. Total Baby Food Category on MAT TY
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PRODUCTS THAT CONSUMERS WANT TO BE MORE
AVAILABLE IN THE STORES

Brazil
Mexico

! 0
| i L
i
41—'7
| -1.0%
I R

Argentina ‘
Costa Rica ‘ ‘

—_—
Colombia | ‘ 1.8%
! | “
f0

Chile

=
E
e
Y]
v
9
A
v
E
5
o
S
R
g
S
g
8

LOW Low ‘
’ FAT Sty sooum o

ALL NATURAL ORGANC [FREE LACTOSE

LAITS BIO DIVERSIFICATION BIO CHANGE BEBE NATUREL

qg:g—’ Bledllalt I$§tlé_ g

CROISSANCE

Tiodilac BIO: blédina Pampers

16.7% 21.7% 10.9%

+12.7pts vs 2017 +13.7pts vs 2017 +10.9pts vs 2017

8 Données Nieken ScanTrack™ - HMSM+Drive
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USE TIME SAVING SOLUTIONS...
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FULFILMENT
ENJOYMENT
PRESSURE
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91Y% 0
82% 1 84% L 9%
IN HOME MEALS
48%, 48%
§ /\ 34% el
H
: ASIA PACIFIC EUROPE AME LATAM NORTH AMERICA
5 H Breakfast # Lunch Dinner

VG Korea (99%), Japan (97%), Philippines (94%), New Zealand (93%), Australia (90%)
(TN Vietnam (60%), Korea (59%), New Zealand (56%), India (54%), Thailand (51%)
Vietnam (77%), Hong Kong (46%), Taiwan (38%), Thailand (37%), China (36%)

Source: Niefsen Global Out-of-Home Dining Study, 2015
AME - Africa & Middle East, LATAM - Latin America

B UM HALS S Bots B8 St

OUT OF HOME EATING FREQUENCY MEALS EATEN QUT OF HOME
GLOBAL

5% | o6% 7% % g

g
g
u
E
H
&
5
£
g
g
g
2
%

ASIA PACIFIC
48% NORTH ~ ASIA  AFRICA  LATAM  EUROPE
) AMERICA  PACIFIC  MIDDLE

EAST

mBreakfast =Lunch  Dinner

Source: Nietsen Global Out-of-Home Dining Study, 2015
AME - Africa & Middie East, LATAM - Latin America
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Convenient
Makes life easier
Suitable for the family

Tailored to a specific need

Buy a single product
instead of several

oM 27|

rir
r\l

b BT O L2

WISH THERE WERE MORE...

Products that make my lifestyle

Products for small & family

LATAM
EA
CONVENIENT TO UsE 26%
28%
E3

speciFic Neep 19%

eAsier 27%

Products that are

HouseHoLDs 20%

Products tailored to a

H3=2X] ZE 2 ‘CONVENIENCE'S £otF +

HZ0l ABoM 38H U3 S B0

M 27t L: 22l

JTE=Y-IPN

MERCADONI

The all-in-one platform helps increasing
number of urbanites who cant find the time
to personally buy their groceries at the
supermarket.

THERMOMIX
The innovative device uses state-of-
the-art technology to combine the
functions of 12 appliancesin 1
compact unit.

RAPPI

An on-demand assistant app to
simplify your daily life from meal
delivery to tasks' simplification .
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+  Source : US Retail Measurement Service data 2017 vs 2018
Category : US Nielsen prepared frozen food , Asian Food,/Frozen Meat Food, Bowl Type package

68 Million$ / 4 & +107.8%

30 Million$ / ‘4% & +193.4%

172 Million$ 66 Million$ 29 Million$
5 HEE +15.9% m HEE +106.6% HEE +199.3%
% I‘L_I?_.g_ 41.4% )HUC’ 16.0% FlTKlTCHEN I‘io_éﬁgﬂ:
;
g 55 Million$ 0.7 Million$ 1 Million$
: C"#SIE%/ MEE +255.9% IBE+6035% e S35 +89.1%
3 | M8 13.0% He802% SWEETEARTH HR802%
—5 NATURAL roopy
18 Million$ : 0.2 Million$
.E Jél gg. +14.4% (:A"NOMOTO M .'-U = £ +20.5%
E e 44% 3“°°00%

4

OfAlet/2e|Qt FEO Lot Mo ot ofjE2 HE

I

66 Million$ 0.7 Million$ : 0.2 Million$
m NTE +106.6% 888 w035% ﬂllNOMOTO)' N5 +205%

HOS 16.0% B8 0.2% - D%% 0.0%
“sowL X}4| H|ZE 2 FRIED RICE} BASE” “YZ et HE 2y Y HE 7 29"

(88 [ o | hanio | fania e

HE HE HE
= ool o]ojx| 0] 0| |
i
=
-
E
&
§ CHICKEN SHRIMP e Fes

CHICKEN YAKINIEL DON

4 A= FRIED RICE FRIED RICE m;gm HEZ i e o HEY prowisre
3 1e{212g) 902{255g) 1or(2835) 8.6501{245g)
a
E =
- e 0IMS oz 0.2M$
5 o= 14.4M5 11.1MS 10.8M5
d MEAT CHICKEN MEAT BEEF
= MEAT  CHICKEN SHIRMP BEEF
] = s HE M5 RICE
§ ‘Eﬁ;‘_‘ RICE RICE RICE B0 NOODLE Z M
& ™ MEE AnE
= ME2 (=X A &
: ngTE JALTHASE  +1319%/27%  +1150%/26% Hes o b BRE EEAUD
N mojct ohojcty . TOpEts 384
5 7HP 243 s240 $2.40 SOt $365 W=t .
e
o
() Source: US Retail Measurement Sevice data 2017 vs 2018
g Category : US Nielsen prepared frozen food , Asian Food/Frozen Meat Food, Bowl Type package 48
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Chart 1: CONSUMER SENTIMENT TO FINANCIAL SITUATION VS INCOME GROWTH (TOP TEN MARKETS)
B86%

81%
5% 74%
2% 7%
61% o7 60%
I 59% 5

| ..

| Lt o
|

Vietnam China Indonesia India Colombia  Philippines  Romania  Pakistan  Malaysia  Thailand

mBetter off than 5 years ago ® Average Disposable income growth2014-2018

Sources: Beffer off than 5 years ago from Nieksen Global survey - Disposable income growih from Economist Infelligence uni - Average monthly wage growth from Economest Inteligence Und 50
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PREMIUM CONSUMER SPENDING - TOP FIVE CATEGORIES

LTh
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45%

3
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2%
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WHICH PRODUCT CATEGORIES WILL YOU CONSIDER BUYING A PREMIUM OFFERING? (SPEND MORE THAN AVERAGE PRICE FOR THE PARTICULAR CATEGORY)

Source: Nietsen Global Premaumization Study 2018
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9% -14% 3% 18%

0,

| 2
16% 16% yp0 17% ¢ 16%

| 145% 38%

30% §19% 24%

21%

BEVERAGE*

Premium

Mainstream
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24% 14% 18% |

PERSONAL HOUSEHOLD
B Value




WHICH PRODUCT CATEGORIES WILL YOU CONSIDER BUYING A PREMIUM OFFERING? (SPEND MORE THAN AVERAGE PRICE FOR THE PARTICULAR CATEGORY)

Source: Nietsen Global Premamization Study 2018

" Copyright o_';m's The iclaen Garany (US), LLE. Confidential and propriatary. O nat didrbta,
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SEERE X[F 7158 HAX|7H%]

7t 28| EHIEZFCHEet HAHEN M SR8 X1 1S

M2 7Y +15% RSO 712 +12%

22159 +11%

SNHET 4% BAO| 490y

SHEYH 5%

|| 2| &=

R e O R O N R wids-
\ +8% 54 +6% B
' +14% +3%
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3304 763,287 681,160 688,853 743,135 829,238 11.6 0.02 51.0
BAE 3307 469,398 408,644 388,444 390,256 406,193 4.1 -0.03 25.1
3302 1,949,156 1,837,775 1,970,093 2,012,853 2,085,123 3.6 0.01 . 47.6
1904 202,324 170,015 175,726 233,715 227,755 -26 0.02 36.3
1905 851,965 670,319 563,202 616,987 661,786 7.3 -0.05 45.2
1704 516,677 425,797 435,249 431,877 442,984 2.6 -0.03 18.8
AlZ 1806 649,531 577,413 456,489 459,790 560,004 21.8 =0.03 46.0
210 250,175 261,368 248,842 261,280 285,838 9.4 0.03 323
2103 465,634 420,094 424,344 438,379 548,190 25.0 0.03 48.8
2106 1,494,095 1,605,104 1,437,566 1,546,405 1,476,732 -4.5 0.00 33.0
6202 57,475 65,057 50,783 66,039 191,650 190.2 0.27 51.0
p— 6203 795,906 806,325 762,612 771,560 1,278,767 65.7 0.10 79.2
- 6204 724,086 793,915 734,623 764,887 998,392 30.5 0.07 63.1
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7113 470,275 331,29 329,185 281,542 344,330 223 -0.06 23.7
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nen 4818 | 462539 | 287,894 229935 | 248826 = 258,778 4.0 0.1 207
HEBE 01 030805 798900 | 770916 | 872430 | 798827 -84 -0.03 293
3402 1,404,828 1,243,062 1,116,366 1,279,305 1,320,664 3.2 -0.01 57.9

3024 | 442909 432404 | 442525 | 434442 556,568 28.1 0.05 475

3026 | 1,372,755 1,328738 | 1,336,797 | 1,385,294 | 1,630,581 17.7 0.04 65.5
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8525 010,287 520807 484438 | 445887 530,567 19.0 -0.10 34.9
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